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As the plugged-in presidential campaign has arguably reached maturity, Presidential Campaigning in the
Internet Age challenges popular claims about the democratizing effect of Digital Communication
Technologies (DCTs). Analyzing campaign strategies, structures, and tactics from the past five presidential
election cycles, Stromer-Galley reveals how, for all their vaunted inclusivity and tantalizing promise of
increased two-way communication between candidates and the individuals who support them, DCTs have
done little to change the fundamental dynamics of campaigns. The expansion of new technologies has
presented candidates with greater opportunities to micro-target potential voters, cheaper and easier ways to
raise money, and faster and more innovative ways to respond to opponents. The need for communication
control and management, however, has made campaigns slow and loathe to experiment with truly interactive
internet communication technologies.

Citizen involvement in the campaign historically has been and, as this book shows, continues to be a means
to an end: winning the election for the candidate. For all the proliferation of apps to download, polls to click,
videos to watch, and messages to forward, the decidedly undemocratic view of controlled interactivity is how
most campaigns continue to operate.

Contributing to the field a much-needed historical understanding of the shifting communication practices of
presidential campaigns, Presidential Campaigning in the Internet Age examines election cycles from 1996,
when the World Wide Web was first used for presidential campaigning, through 2012, when practices were
being tuned to perfection using data analytics for carefully targeting and mobilizing particular voter
segments. As the book charts changes in internet communication technologies, it shows how, even as
campaigns have moved responsively from a mass mediated to a networked paradigm, and from fundraising
to organizing, the possibilities these shifts in interactivity seem to promise for citizen input and
empowerment remain much farther than a click away.
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From reader reviews:

Angela Powers:

People live in this new morning of lifestyle always try and and must have the extra time or they will get lots
of stress from both daily life and work. So , when we ask do people have spare time, we will say absolutely
sure. People is human not only a robot. Then we request again, what kind of activity do you have when the
spare time coming to you of course your answer will probably unlimited right. Then ever try this one,
reading publications. It can be your alternative with spending your spare time, the actual book you have read
will be Presidential Campaigning in the Internet Age (Oxford Studies in Digital Politics).

Charles Kinsella:

Do you have something that you like such as book? The book lovers usually prefer to opt for book like
comic, short story and the biggest you are novel. Now, why not striving Presidential Campaigning in the
Internet Age (Oxford Studies in Digital Politics) that give your satisfaction preference will be satisfied by
reading this book. Reading behavior all over the world can be said as the means for people to know world
considerably better then how they react to the world. It can't be said constantly that reading addiction only
for the geeky man but for all of you who wants to become success person. So , for every you who want to
start studying as your good habit, you can pick Presidential Campaigning in the Internet Age (Oxford Studies
in Digital Politics) become your starter.

Betty Johnston:

Publication is one of source of information. We can add our understanding from it. Not only for students but
native or citizen want book to know the up-date information of year to be able to year. As we know those
textbooks have many advantages. Beside we add our knowledge, also can bring us to around the world. By
book Presidential Campaigning in the Internet Age (Oxford Studies in Digital Politics) we can have more
advantage. Don't you to definitely be creative people? Being creative person must choose to read a book. Just
choose the best book that suitable with your aim. Don't be doubt to change your life at this book Presidential
Campaigning in the Internet Age (Oxford Studies in Digital Politics). You can more attractive than now.

James Baker:

Some people said that they feel bored stiff when they reading a reserve. They are directly felt this when they
get a half regions of the book. You can choose the particular book Presidential Campaigning in the Internet
Age (Oxford Studies in Digital Politics) to make your current reading is interesting. Your current skill of
reading skill is developing when you similar to reading. Try to choose basic book to make you enjoy to learn
it and mingle the sensation about book and reading especially. It is to be first opinion for you to like to open
a book and read it. Beside that the reserve Presidential Campaigning in the Internet Age (Oxford Studies in
Digital Politics) can to be your friend when you're feel alone and confuse with the information must you're
doing of the time.
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