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“The definitive guide to building powerful brands in today’s social era—written by a true industry expert.” 
Nader Tavassoli, Professor of Marketing, London Business School and non-executive chairman of The
Brand Inside

The new marketing manifesto of today’s social era. A book that doesn’t paper over the cracks of your
marketing strategy (by rushing to social media platforms), but tackles the root issue and challenges
and guides you to become what you need to be to succeed in this era: social.

Within a single decade, the media landscape has fundamentally changed, and with it the way people interact
with each other and with brands. Social media has emerged from its infancy—but businesses are still
struggling to adapt.

The Social Brand will unlock your brand to be successful in the social era. It shows how large or small
companies, nonprofits, and other organizations should stop asking themselves the wrong questions, like:
“Should I be on Twitter, Vine, or Snapchat?” “How do I need to talk to people on Facebook and Instagram?”
It demonstrates that it’s not (just) about shifting budget to these new platforms or creating a “social media
strategy”—it’s about creating a Social Brand.

“In order to be social, you have to give people something they truly value. If you do, they will want to seek it
out and share it with others.”

This way social media isn’t just another media channel to drive your message home in; it’s an environment
in which you can engage in a social relationship. To demonstrate how this works, the book introduces the
concept of the Brand Bank Account. This new marketing framework identifies a simple four-step plan that
will enable brands to become social at the very core of their business. It identifies what are brand deposits
and what are withdrawals, and shows that the more deposits you make—the more you give to your
customer—the more loyal he or she will be.

The book challenges old “taking” forms of marketing and beliefs; it demonstrates why we should no longer●

use “positioning statements” and words like “consumer” or “target audience”.
The book explains why most traditional advertising ends up being a withdrawal from your brand’s bank●

balance, and it’s chockablock with inspiring giving forms of marketing.
The book inspires and guides you to resolve the two areas business struggle with most: social media and●

corporate social responsibility.
Through extensive research of more than 250,000 people on products and brands, the book reveals a way to●

increase your brand’s likeability by 20% when you define a clear and credible brand mission and keep it
close to your product.

“If you work in marketing and still use words like consumer, target, and audience, then you need to hurry up
and buy this book. It might just save your job.” Paul Kemp-Robertson, Co-founder, Contagious
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From reader reviews:

Carl Yeates:

This The Social Brand: Transform your brand to win in the social era book is not ordinary book, you have it
then the world is in your hands. The benefit you get by reading this book is actually information inside this
reserve incredible fresh, you will get info which is getting deeper anyone read a lot of information you will
get. This The Social Brand: Transform your brand to win in the social era without we realize teach the one
who looking at it become critical in thinking and analyzing. Don't be worry The Social Brand: Transform
your brand to win in the social era can bring once you are and not make your bag space or bookshelves'
become full because you can have it inside your lovely laptop even cellphone. This The Social Brand:
Transform your brand to win in the social era having good arrangement in word and layout, so you will not
sense uninterested in reading.

Mike Costello:

Playing with family within a park, coming to see the coastal world or hanging out with buddies is thing that
usually you might have done when you have spare time, and then why you don't try issue that really opposite
from that. Just one activity that make you not experiencing tired but still relaxing, trilling like on roller
coaster you already been ride on and with addition details. Even you love The Social Brand: Transform your
brand to win in the social era, you could enjoy both. It is fine combination right, you still wish to miss it?
What kind of hang-out type is it? Oh seriously its mind hangout people. What? Still don't get it, oh come on
its named reading friends.

Sandra Leggett:

Do you have something that you like such as book? The publication lovers usually prefer to select book like
comic, short story and the biggest an example may be novel. Now, why not hoping The Social Brand:
Transform your brand to win in the social era that give your entertainment preference will be satisfied by
reading this book. Reading routine all over the world can be said as the way for people to know world
considerably better then how they react towards the world. It can't be claimed constantly that reading
addiction only for the geeky particular person but for all of you who wants to possibly be success person. So
, for all you who want to start studying as your good habit, it is possible to pick The Social Brand: Transform
your brand to win in the social era become your current starter.

Raymond Murray:

It is possible to spend your free time to read this book this guide. This The Social Brand: Transform your
brand to win in the social era is simple to develop you can read it in the playground, in the beach, train as
well as soon. If you did not get much space to bring typically the printed book, you can buy often the e-book.
It is make you easier to read it. You can save the actual book in your smart phone. Thus there are a lot of
benefits that you will get when you buy this book.
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