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About the eBook

I suppose a bit of a confession, or a disclaimer, is in order at the beginning. As a lawyer whose clients are
predominantly media organizations, I find that giving advice isn’t quite “preaching to the choir,” but my
audience is for the most part informed about the basic concepts of First Amendment law. The audience is
made up mostly of reporters and editors, news managers, and sometimes general managers or CEOs. Most of
them are trained as journalists, and they learned something about First Amendment law in school, on the
street, or sometimes in the courtroom. Even though I’m a lawyer, my roughly 35 years of advising media
clients has made me a bit of a journalist at heart. So when I talk with those reporters and editors, and news
managers, and even general managers about First Amendment rights and responsibilities––what they need to
know about the First Amendment––there is already some common ground between us. We talk the same
language; sometimes we don’t even need to talk something out to come to common understanding about
what to do in a particular situation. The conversations are usually comfortable even when, as the lawyer, I’m
recommending that the journalists not do something they’d planned to do, or encouraging them to do
something they’d rather not do, or even telling them that they’ve screwed up and there’s some legal risk to
what they’ve published or broadcast. These conversations have become second nature to both advice–giver
and advice–taker, and little effort is expended discussing the fundamentals of First Amendment law.

About the Author: Robert D. Nelon, Shareholder, Hall Estill Hardwick Gable Golden & Nelson P.C.

Robert D. Nelon is a shareholder with Hall, Estill, Hardwick, Gable, Golden & Nelson, P.C. in Oklahoma
City. He received a B.A. degree in 1968 from Northwestern University and a J.D. degree from the University
of Oklahoma College of Law in 1971. After law school, he served three years as a JAG officer in the U.S.
Marine Corps. Mr. Nelon practices primarily in the areas of media law, intellectual property, and business
litigation. Licensed to practice in Oklahoma, he is admitted before several U.S. courts of appeals and the
U.S. Supreme Court. His firm is a member of the Defense Counsel Section of the New York-based Media
Law Resource Center, and Mr. Nelon is a Past President of the Section. Mr. Nelon is a member of the
American, Oklahoma, and Oklahoma County Bar Associations and the American Judicature Society, and he
is currently serving on the Governing Board of the ABA Forum on Communications Law. He is listed in The
Best Lawyers in America, Who’s Who in America, and America’s Registry of Outstanding Professionals. He
has been voted one of Oklahoma’s Super Lawyers. He is a recipient of the Marian Opala First Amendment
Award from FOI Oklahoma.

Mr. Nelon has represented various television and radio stations and newspapers in Oklahoma, as well as the
Oklahoma Association of Broadcasters. National clients have included The New York Times, Los Angeles
Times, Dow Jones & Co., Time, Condé Nast Publications, Random House, ABC, CBS, NBC Universal,
A&E Television Networks, The Walt Disney Company, and John Grisham.

Mr. Nelon is a past Chair of the Board of Directors of the American Red Cross of Central and Western
Oklahoma and serves on the Advisory Board of Community Literacy Centers, Inc. He is a graduate of both
Leadership Oklahoma City and Leadership Oklahoma.



 Download First Amendment Basics for Marketing ...pdf

 Read Online First Amendment Basics for Marketing ...pdf

http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0
http://bookengine.site/go/read.php?id=B00BMVVZA0


Download and Read Free Online First Amendment Basics for Marketing Robert Nelon

From reader reviews:

Angela Heller:

The book First Amendment Basics for Marketing gives you the sense of being enjoy for your spare time.
You may use to make your capable more increase. Book can being your best friend when you getting stress
or having big problem together with your subject. If you can make looking at a book First Amendment
Basics for Marketing to be your habit, you can get a lot more advantages, like add your current capable,
increase your knowledge about a few or all subjects. You can know everything if you like available and read
a publication First Amendment Basics for Marketing. Kinds of book are a lot of. It means that, science e-
book or encyclopedia or other individuals. So , how do you think about this guide?

Theresa Gayle:

The book with title First Amendment Basics for Marketing includes a lot of information that you can
understand it. You can get a lot of help after read this book. This kind of book exist new understanding the
information that exist in this guide represented the condition of the world currently. That is important to
yo7u to find out how the improvement of the world. This particular book will bring you inside new era of the
glowbal growth. You can read the e-book on your own smart phone, so you can read the item anywhere you
want.

Eva Solares:

The particular book First Amendment Basics for Marketing has a lot details on it. So when you make sure to
read this book you can get a lot of benefit. The book was authored by the very famous author. This articles
author makes some research ahead of write this book. This kind of book very easy to read you can find the
point easily after looking over this book.

Wendy Kroll:

Do you like reading a book? Confuse to looking for your best book? Or your book ended up being rare? Why
so many question for the book? But just about any people feel that they enjoy regarding reading. Some
people likes reading through, not only science book but in addition novel and First Amendment Basics for
Marketing or others sources were given understanding for you. After you know how the good a book, you
feel wish to read more and more. Science e-book was created for teacher or even students especially. Those
textbooks are helping them to include their knowledge. In other case, beside science publication, any other
book likes First Amendment Basics for Marketing to make your spare time much more colorful. Many types
of book like this.
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